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SSMM MMaatteerr iiaall HHeeaall tthh OOvveerr vviieeww™™

IInntteeggrr aatt iinngg  pprr oodduucctt  ttrr aannssppaarr eennccyy  iinnttoo  pprr oodduucctt  mmaarr kkeettiinngg  ttoo  bbuuii ll dd  aa  ccrr eeddiibbll yy  ssaaffeerr   &&  hheeaall tthhiieerr   bbrr aanndd..  

 
MMaakk iinngg  ggrr eeeenneerr   ppuurr cchhaassee  ddeecciissiioonnss  rr eeqquuii rr eess  ccoonnssiisstteenntt,,  uunnddeerr ssttaannddaabbllee  aanndd  
mmeeaanniinnggffuull   iinnffoorr mmaatt iioonn..  TTrr uutthh  bbuuii ll ddss  ttrr uusstt,,  ttrr uusstt  bbuuii ll ddss  ppoowweerr ffuull   bbrr aannddss  aanndd  
ppoowweerr ffuull   bbrr aannddss  ccrr eeaattee  pprr eeffeerr eennccee  aanndd  vvaalluuee  ffoorr   tthheeii rr   ccoommppaanniieess..  

Helps build a credibly greener brand 
�� It’s not a differentiator to just ‘disclose’ information. Effectively explaining what’s in your product and why,  

and how you are making your product healthier will earn your customers’ trust, which leads to brand loyalty.   

Differentiate & sell more  
�� Product transparency offers a unique opportunity to differentiate your products from your competitors. 
�� By making your product transparency information easy to find and understandable, your sales force can 

leverage transparency as a competitive advantage to sell more product. It’s everything AEC pros need  
to make a purchase decision, in one place. 

Enriched customer experience  
�� Your product transparency information is findable and understandable, satisfying demands of AEC pros. 
�� A product transparency destination for AEC specifiers, the Brand Showroom adds to your current website. 

Multiple paths with bi-directional links to your Material Health Overview (MHO) information – from your  
web site product pages, aggregator sites and the SM Manufacturers Showroom. 

‘Meaningful brands’ are ones that are seen to improve our wellbeing and quality of life. In fact, in a recent study, 
which included over 1,000 brands from 12 industries and 34 countries, concluded that meaningful brands, on 
average, gain 46% more  share of wallet.  – Havas Media Group, Feb 26, 2016, meaningful-brands.com 

www.sustainableminds.com/showroom/ecospaints/  

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 

Yoouurr   BBrr aanndd  SShhoowwrr oooomm  

Leverage your product  
transparency investments 
into sales growth 
 
– Branded transparency  

info  – all in one place  
– Easily maintained & updated  
– Distribute d through the cloud 

– free to all  
– Ideal for sales, training & 

building a greener brand  
 

 
 


